
Increase your value by 

being your clients'

Marketing B.F.F.

11 basics to help you 
become a marketing 

asset to your clients and 
score business with 

higher rates.

http://christina-smith.com/


It used to be that in order to have great marketing you 
needed a team of people. First you needed the marketing 
content, then a graphic designer, then someone who 
could get that ad out. Each had their specialties and 
marketing took forever! 

Today, it's a different world with all the information you 
need right at your fingertips. Sure, you may not be an 
expert designer or social media strategist, but today there 
are tons of tools to help you get it done with a 
professional touch - which is all most entrepreneurs and 
small businesses usually need. 

By learning the basics, you can help your clients do more 
with one resource - you! This makes you more valuable 
as they don't have to spend time finding other 
people with special skill sets. Having understanding of 
how to update a website, create a sign-up 
offer, and design attractive graphics are all skills that can 
help you reach more clients and increase your own price 
tag. 

Follow along and I'll even link you to videos that will help 
you learn the tools and strategies MOST IMPORTANT to 
the majority of clients.    

Then you can offer these new services, get experience 
and raise your rates.  

If you have any questions, contact me. 
christina@christina-smith.com

Tools that make you look 

like a pro!

Christina Smith MARKETING MADE SIMPLER WITH EASY TOOLS & TIPS..

http://christina-smith.com/contact/
http://christina-smith.com/


Emailing legally & 

stylishly

Christina Smith EMAIL MARKETING MADE SIMPLER.

Many of your clients may have an email system already 
in play. However, there are a certain amount that don't 
realize that emailing hundreds of people through 
their personal email can kill their domain rating and 
increase their spamming score. It's important that they 
use a system so that unsubscribes are controlled and 
keeps them legally complicit..  

While you will likely have to learn the system they are 
on, if you have never used an email system before, I 
would suggest you just poke around Mailchimp and 
Mailerlite. These two free to start programs will help 
you get acquainted with how to use them. so you can 
set someone up if you are asked. You could even try 
customizing templates and making samples for your 
VA portfolio. 

Check out these videos for more:

Comparing Mailerlite 

 & Mailchimp

Using Mailerlite to set 

up a sign-up page

Creating a sign-up with 

Mailchimp

Important links:
Mailchimp

Mailerlite

Post: The $ is in the list

Post: Fundamentals of 
     of marketing

http://christina-smith.com/
https://youtu.be/pSEwGND8Uys
https://youtu.be/6Q_MDQUcHlM
https://youtu.be/6WTBfDSTerA
https://www.mailchimp.com/
https://www.mailerlite.com/
http://christina-smith.com/if-you-got-no-list-you-got-no-business/
http://christina-smith.com/before-you-get-a-website-or-build-social-media-start-here/
https://youtu.be/pSEwGND8Uys
https://youtu.be/6Q_MDQUcHlM
https://youtu.be/6Q_MDQUcHlM
https://youtu.be/pSEwGND8Uys
https://youtu.be/6WTBfDSTerA
https://youtu.be/6WTBfDSTerA


Graphics made easy

Christina Smith GRAPHICS MADE SIMPLER.

Used to be that you have to learn a whole suite of tools 
to make graphics. Today, the tools and even images are 
free. Even better, the tools are easy, peasy, lemon- 
squeezy. You don't even have to be a designer, there's 
templates for that.  

Whether you use Stencil, Canva, PicMonkey or any other 
tool - you can easily create great graphics for social 
media posts, headers, or whatever you need. My 
preference is Canva because it's free and I can create 
ebooks like this one. 

Get creative! Try a graphics creator. Below I show you 
the basics of Canva. Play around and add some juicy 
graphics to your portfolio. 

Everything you need to 
learn about Canva

Important links:
Canva

Stencil

PicMonkey

You are a 

creative genius 

with Canva.

Post: Branding for a 
     Professional Look

http://christina-smith.com/
https://www.canva.com/
https://getstencil.com/
https://www.picmonkey.com/
https://youtu.be/wAK2o2ZnJ5A
https://youtu.be/wAK2o2ZnJ5A
http://christina-smith.com/whats-the-key-to-looking-like-a-professional-business/


Marketing Strategy

Christina Smith MARKETING STRATEGY MADE SIMPLER.

A VA that knows about marketing strategy? That's a 
valuable asset for any business owner to have. When in 
doubt of anything else, when coming up with tactics, just 
remember to ask two questions: 

1) Why? (Or what is the goal?): This helps you remember 
what your true goals are and you can judge whether the 
idea or tactics supports that goal. 

2) What will have the most impact on the target audience 
(the type of people that hand over cash for my products 
or service)? 

Remember that 20% of our effort produces about 80% of 
our profit so focus on what is most important. 

Of course, you may have heard the marketing funnel 
strategy. It sounds like a trend as of lately, but here's the 
thing - no matter how someone is marketing the 
business, there's a funnel whether we recognize it or not. 
However, it is great to be aware of the flow and the 
actual target audience. 

Confused? Check out this video on funnels

Important links:
Post: Too Many Ideas?

Post: Marketing as 
     Duck, Duck, Goose

Post: Are you trying to 
     wed your clients?

Marketing strategy 

doesn't have to be 

complicated.

http://christina-smith.com/
http://christina-smith.com/too-many-damn-ideas/
http://christina-smith.com/marketing-is-a-duck-duck-goose-game/
http://christina-smith.com/hi-nice-to-meet-you-want-to-get-married/
https://youtu.be/xbicNYQCiBs
https://youtu.be/xbicNYQCiBs


Landing Pages that 

Convert

Christina Smith LANDING PAGES MADE SIMPLER.

Your clients will need landing pages if they are collecting 

emails, and they should be collecting emails. Many 

entrepreneurs and small businesses use tools like 

Leadpages which are easy to use, but there are free tools 

available. 

The purpose of a landing page is that it offers limited 

choices of what to click on. You either sign up - or you

don't.  The psychology is that if we limit the choices, there 

is more chance of them taking action - and it works. 

If you want to practice setting up landing pages or learn 

the process, you can use a free tool like Mailerlite. Mailerlite 

offers great templates that you can add to or edit. You can 

also track the number of visitors and the number of people 

signed up. Check out the video below where I explain the 

best practices on setting up a landing page. 

Landing Pages made easy:

Important links:
Video: Sign-up pages 
     through Mailchimp
Post: Woo your tribe 
     to follow you

Landing page tips

Creating a landing page 

in Mailerlite (free)

Post: Improve your 
     sign-ups

http://christina-smith.com/
https://youtu.be/6WTBfDSTerA
http://christina-smith.com/woo-your-tribe-with-a-profitable-funnel/
https://youtu.be/k3MLmtXfjwo
https://youtu.be/6Q_MDQUcHlM
https://youtu.be/6Q_MDQUcHlM
https://youtu.be/k3MLmtXfjwo
http://christina-smith.com/no-one-buying-your-course-heres-some-reasons/


Website Basics

Christina Smith WORDPRESS MADE SIMPLER.

One of the most useful skills to have to be able to help 
your client is the ability to make blog posts or updates 
to the website. This doesn't mean you have to become 
a web-master, but there are some basic pieces that 
anyone can learn how to do and make a huge 
difference in the life of the entrepreneur who doesn't 
have to do it themselves.  

Below in a video I show you how to use the basics in 
Wordpress, which in my personal opinion is the best 
site to work on because of the flexibility. You may also 
come across platforms like Wix, Weebly and 
Squarespace. Regardless of the system, you should 
know how to do the following things: 

Wordpress 

basics you 

can easily 

pick up:

Add a blog post 

Add a page 

Make content updates to the pages and posts 

Understand the page organization  

Important links:
Post: Who is your 
    website is talking to?
Post: Inspire website 
     engagement
Post: What to do before 
     getting a website

http://christina-smith.com/
https://youtu.be/mK_dHVddnX4
http://christina-smith.com/who-is-your-website-speaking-to/
http://christina-smith.com/is-your-website-asking-for-engagement/
http://christina-smith.com/before-you-get-a-website-or-build-social-media-start-here/
https://youtu.be/mK_dHVddnX4


Keep it all organized.

Christina Smith ORGANIZATIONAND TEAM MANAGEMENT MADE SIMPLER.

Organization is one of the most needed skill sets in being 

a VA. Entrepreneurs don't always have that talent and 

when working with a VA, especially with communication 

that goes out to many people, you'll want to make the 

relationship easier by offering some clarity around 

projects and processes.  

There are tons of tools out there that you can use for 

organization. Below I talk about three that are free. 

Personally, I love OneNote because I can store anything 

there.  

No matter what tool you want to use, ensure that you 

can categorize different projects and make it easy for 

you and your client to use. 

Organize it all:

Important links:
Asana

Google Suite

Microsoft OneNote

https://asana.com/
https://gsuite.google.com/
http://www.onenote.com/
https://youtu.be/31sZjH5-GeY


Keeping up with 

the Social Schedule

Christina Smith SOCIAL MEDIA MADE SIMPLER.

One of the most time-consuming activities for 

entrepreneurs and small business owners is 

keeping up with their social media. Posting 

everyday can take a lot of time and interrupt your 

concentration on other projects.  

Use a social media scheduler! You can try it for 

yourself on your own social pages. There are many 

different schedulers. Below I show you how to 

schedule posts on Facebook, Hootsuite and Buffer. 

Each of these are free to start. Buffer only allows 

you to schedule 10 messages at a time when 

using the free plan. Hootsuite is pretty unlimited on 

up to three social channels. 

Schedule all 

your social 

ahead of time 

and save 

yourself time!

Important links:
Post: Growing your  
     social media
Post: To use social 
     bots or not
Post: Filling the social 
     calendar

http://christina-smith.com/
https://youtu.be/0hMfumzOLxE
http://christina-smith.com/why-your-social-media-isnt-growing/
http://christina-smith.com/social-bots-numbers-arent-necessarily-profit/
http://christina-smith.com/filling-the-social-content-calendar/
https://youtu.be/0hMfumzOLxE


Creating great emails.

Christina Smith GREAT EMAILS MADE SIMPLER.

Everyone's inbox get fuller faster than they want, so there 

are many emails that never get opened. Yet, as marketers, 

we want to ensure we have the best chance of getting our 

emails opened. There are some basic best practices to 

increasing open and click rates on the emails that go out. 

Knowing these tricks will help you get your clients' emails 

opened and clicked on.  

You can test this out with your own list. Start one if you 

don't have one as per the landing page tip earlier.  

Free tools galore! When it comes to email services there are 

a ton that allow you to try them before you need to pay 

towards them Mailchimp and Mailerlite are two free beginner 

options.

Tips on emails

that get opened

Differences between 

Mailerlite and Mailchimp

Important links:
Mailchimp

Mailerlite

Post: The $ is in the list

Post: Fundamentals of 
     of marketing

http://christina-smith.com/
https://youtu.be/364aqrTHjM4
https://youtu.be/pSEwGND8Uys
https://youtu.be/pSEwGND8Uys
https://youtu.be/364aqrTHjM4
https://www.mailchimp.com/
https://www.mailerlite.com/
http://christina-smith.com/if-you-got-no-list-you-got-no-business/
http://christina-smith.com/before-you-get-a-website-or-build-social-media-start-here/


What's a freebie & 

how it will impress 

your clients

Christina Smith FREEBIES MADE SIMPLER.

A freebie is value that someone offers their ideal clients often 

in exchange for an email address. It is part of the marketing 

funnel that we talked about earlier and gives an opportunity to 

market a energy exchange between the audience and the 

giver. 

Like this right here that you are reading, this is a freebie. It 

gives you lots of valuable how to's, shows my expertise and in 

exchange, you gave me an email address.  

For a freebie, you can offer a downloadable pdf, a video, an 

audio meditation, a quiz, or anything under the sun that you 

can deliver electronically.  

Earlier we talked about creating landing pages. You would 

create the same thing for a freebie and then offer the link to 

the freebie on the success page or in a follow up email (or 

both).

Get some tips on 

presenting a freebie 

here:

Important links:
Mailchimp

Mailerlite

Canva

Video: Creating 
     signups- Mailerlite

Video: Creating 
     signups- Mailchimp

http://christina-smith.com/
https://youtu.be/DF_Wrh65NbE
https://youtu.be/DF_Wrh65NbE
https://www.mailchimp.com/
https://www.mailerlite.com/
http://canva.com/
https://youtu.be/6Q_MDQUcHlM
https://youtu.be/6WTBfDSTerA


Continue Learning

Christina Smith STAYING UP TO DATE MADE SIMPLER.

Of all the skills I look for, one is above them all... can they learn 

new things. If you are constantly keeping your skills updated 

or looking for the latest news and trends on how you can 

serve your clients with their biggest problems, you have 

being a VA mastered. 

I spend a few minutes each day reading about marketing 

trends, new tools and ways I can improve what I do. I want 

VAs that do the same thing for their niche. Business moves 

faster than it ever has before, and the ones who keep up are 

the ones who continue to learn and don't think they have it all 

figured out.  

Use a content tool to keep up with the trends. You can use 

whatever tools help you collect posts and articles in one place, 

I personally love Feedly.  See below..

Staying updated on 

the best practices in 

your industry:

Important links:
Feedly

Paper.li

http://christina-smith.com/
https://youtu.be/EQipdzVq_80
https://youtu.be/EQipdzVq_80
https://feedly.com/
https://www.paper.li/


Staying legal with content.

Christina Smith LEGAL MARKETING MADE SIMPLER.

One of the easiest mistakes people make in marketing is 

taking images or content that doesn't belong to them. It 

is usually done because they don't know better, but you 

can be there to guide your clients to safe content. 

This may seem like a simple thing, but getting reported 

as stealing content impacts your social networks and 

can get your pages or profiles shut down. Share 

content from the original source, or ask permission to 

use it.  

Always give credit when sharing. Not only would you 

want it if it were your content, you also build 

relationships with people when you do so. They may 

share yours or follow your page. 

Otherwise, you can create your own graphics with 

Canva as we discussed earlier, and use images from 

sites that off royalty-free for commercial use and 

ensure the terms don't require you to offer credit on 

the photo if you don't intend to offer it. You can also 

use the free images available in Canva or one of the 

other graphics tools. 

Important links:
Pixabay

Canva

Standford Copyright 
     and Fair Use Article

http://christina-smith.com/
https://pixabay.com/
https://www.canva.com/
http://fairuse.stanford.edu/overview/website-permissions/websites/


Labor Day Special

Christina Smith VIRTUAL ASSISTING MADE SIMPLER.

Okay, okay. I know that was a lot of information and tools at 

once, but I assure you, they are all simpler than they seem 

once you use them regularly. I use or get value out of these 

tools every single day in my business, so I know there are 

business owners willing to pay for these skills. In fact, I often 

hire out VAs to do a lot of my work or refer them to clients 

when they need less strategy and more doing. I also work 

directly with VAs that work directly with my clients to teach 

them the skills their client is looking for in order to help with 

their marketing plan. 

See? 

Wasn't that simple?

I want to show you my gratitude.

Okay, okay. I know that was a lot of information and tools at once, but I assure you, they are 

all simpler than they seem once you use them regularly. I use or get value out of these tools 

every single day in my business, so I know there are business owners willing to pay for 

these skills. In fact, I often hire out VAs to do a lot of my work or refer them to clients when 

they need less strategy and more doing. I also work directly with VAs that work directly 

with my clients to teach them the skills their client is looking for in order to help with their

marketing plan. 

Special pricing for VAs only through September 30! 
Learn more. Click here.

http://christina-smith.com/virtual-assistant-mentor/
http://christina-smith.com/
http://christina-smith.com/virtual-assistant-mentor/
http://christina-smith.com/virtual-assistant-mentor/

